
You need to be 
doing live video. 

Why?

Live Video

Because your prospects need to 
get to know you. They need to 
feel like they know, like and 
trust you. Talking to them live 
on camera turns you into a real 

person, instead of another 
‘internet guy/gal’. 



Important pointers 
for live video…

Live Video



1. Every video needs a description which ‘sells the video’
2. Start with the main benefit that your viewers will get if 

they watch the video (remember: 90% of viewers watch 
the replay, not live)

3. Do NOT welcome viewers/ask for #live #replay etc in the 
comments until you’ve given a good reason to watch!

4. Good quality sound and video
5. Clean background
6. Clean person!
7. Engage your audience as you go

Live Video



Format 
should be…

Live Video



Live Video

1. The great thing I’m going to show you (+ credibility, + open 
loop, if you like)

2. Welcome any viewers (but don’t take long!)
3. The info part. Again, as with a text value post, it needs to be 

something that’s actually valuable. Not something your 
audience has heard 100 times before.

4. Sum up. It’s good to give a quick recap, especially on longer 
trainings.

5. CTA. What do you want your viewers to do next? (optional)



If it’s a list, I’ll often use 
my whiteboard.

Description must contain 
something that makes your 
audience want to watch the 
video! In this case, a clear 
and obvious benefit.

Live Video

Previous day I did a ‘who 
would be interested’ 
engagement post for 
this. Now I’m tagging 
everyone who said yes.



When I’m doing trainings, I always 
engage my audience as I go. 
‘What’s your experience of this?’, 
‘What do you think of this?’, ‘Type in 
the comments if this has happened 
to you’.

Live Video
Generally your descriptions for 
live videos should be short. The 
only purpose is to get people to 
watch the video.


