
Principles of  Copy

No matter whether you’re 
writing a 50 word 
Facebook post…



Principles of  Copy

…or a 20 page sales 
letter…

…if you follow these principles, 
you won’t go far wrong.



Empathy

The most 
important principle 

is empathy.

Empathy (as you know) is 
putting yourself in the 

shoes of your audience.

So before you even sit down to 
write, it’s important to consider…



Empathy
1. What does my reader believe to be true about this subject?
2. What steps (if any) has my reader previously taken to fix the 

problem?
3. Are they aware they even have a problem?
4. What specific experiences does my reader have on a regular 

basis in this niche?
5. What do they already know about this niche? 
6. What advice have they already heard from their friends, family, 

coworkers, your competitors?
7. How do they feel about people who are successful in this niche?



Empathy

Ultimately we want 
to get them to feel 

recognition, as in…

“YES! That’s exactly what 
happens to me!” Or…

“YES! That’s exactly how I feel!”



Empathy

And a golden
rule is…

We must NEVER make our 
audience feel criticised!



Believability

So many people online 
are making claims about 
‘I can help you with X’.

Why should I 
believe them?

So a good rule is follow is…



Believability

Every time you make any 
sort of claim, think…

…how can I back this up 
with proof?



Objections

This leads us nicely into 
objection handling…

As you’re writing your piece – similar to 
believability, always be looking out 

for objections. For example…



Objections
1. I don’t believe that’s possible.
2. I could see how that would work for person X, but not for me.
3. I’m too busy to do that. 
4. I’m too short/tall/fat/thin/smart/stupid/ugly/attractive for this to 

work. 
5. I’ve tried to make this happen before. Why would it be different 

this time?
6. What’s different to you and all the other people promising this 

result?
7. Seems expensive/cheap. 



Readability

Your copy has to be easy to read. A 
good general rule to follow is…

…only one thought for your 
reader to process per sentence. 



Readability

On Facebook, no more than one 
‘and’ / one comma per sentence…

…no more than 4 lines per 
paragraph.



Readability

Otherwise when people see your copy, 
they see a ‘wall of text’ and think…

“That looks like a lot of work. I’ll 
keep scrolling.”



Unique

This falls in a similar bracket to 
empathy. You want to come up with 

content that your reader hasn’t seen 
100 times before!



Unique

This means you need to understand 
your reader well enough to know 

what they’ve seen before and what 
they haven’t.



Unique

For now, I want you to just keep 
these high level principles in mind. As 
we go through this course, I’ll show 
you tons of examples of how this 
plays out in actual Facebook posts.


