
Great Copy

Let’s talk about your 
headline – or as I call it –

The Attention Grabber.
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If you remember, great 
copy contains the 

following 4 elements…
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1. Attention Grabber (headline/opener)
2. Lead (build out from the attention 

grabber)
3. Focal Point (what’s the point of your 

piece?)
4. Conclusion/CTA



And if you don’t get the first one 
right, it doesn’t matter how good the 

rest of your copy is…
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…because nobody’s gonna read it anyway!
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In December 2019, I did an experiment where I 
copied and pasted the opening sentence from 

the first 20 posts in my Facebook feed.



The results…although 
disappointing, were not 

remotely surprising.
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However, they reveal a huge 
opportunity for you.



I’ll explain more in a 
moment, but first…
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…let me reveal my 
‘rules of attention grabbers.’



When a person is 
scrolling Facebook, 

bored as hell…
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…the first sentence of your copy 
needs to grab their attention and 

make them want to read more.



In order to the read the 
second sentence, a 

person must read the 
first sentence and think 

there will be some 
benefit of continuing.
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What kind of 
benefit?



I’ll explain in a moment, but the 
second important principle is 
that you don’t want to give 
away your entire message 

in the first sentence.  
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For example, if you start with “Be 
the change you want to see in the 
world’, I already know what the 
rest of your post will say. I don’t 

need to continue reading!

However, if you instead said…



“There’s a ridiculously simple 
way to bring about huge, 

rippling positive changes in the 
world – yet hardly anybody is 

doing it!”
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Now I have to keep reading to 
find out what that ‘ridiculously 

simple way’ is. 

This is what we call an ‘open loop’. A question 
is created in your mind which can only be 

answered if you keep reading.



There’s a number of 
different types of open 

loops you can use…

Great Copy

For example…



1. Controversy
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“She threw her white wine spritzer in 

my face and stared at me with disgust.”

“I recently did a stupid experiment that 
made me $73k in 6 days.”

“The funniest thing happened to me last night”3. Comedy

2. Surprise

4. Fatal Mistakes “The one thing you should NEVER do when 
writing a sales letter”



6. Breaking News

Great Copy

“Breaking News: There’s a way of adding over 
100 targeted people to your Facebook group 

every week – for free!”

“All the advice the pickup artists gave you 
about meeting women is WRONG.”

7. Wrong

5. What To Do If…
“What to do if you suddenly start gaining belly 

fat from nowhere”



• 100 more Facebook group members a week for free
• What not to do when writing a sales letter
• What to do when you start gaining belly fat

Great Copy

Back to the benefit…a lot of those opening sentences promised a 
benefit - something that will help them become better, richer, 
smarter, more sexy, more attractive, for example….



The benefit could simply be the promise of entertainment –
a juicy, controversial story.
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However, you don’t have to have a tangible benefit like ‘make 
more money’, or ‘get rock hard abs’. 
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So you don’t always need an open loop – if 
there’s a strong benefit instead, that’ll keep 

the reader interested (very often these are 
‘how to’ openers. For example…



How to increase sales without buying ads (even if your copy 
sucks balls).
The little known exercise that produces cheese grater abs.
Why your wife speaks to you like a little boy.
How to make $20k/month by posting on your Facebook profile.
How to get promoted in the next 3 months (without kissing the 
boss’s ass or working yourself into the ground).
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Back to the 20 posts…I’m about to 
show you each of these sentences…
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For each one, let’s apply the ‘so 
what?’ test. As in ‘so what? Why 

do I care? What’s in it for me?’



Also let’s think about, 
even more importantly…
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…how many of these opening 
sentences make you want to read 
the next sentence, as opposed to 

carrying on scrolling your feed?



1. Let's Network!
2. Which aspect of your business are you the least confident in?
3. CHRISTMAS WEIGHT GAIN
4. OK BOOMER
5. I failed 2019.
6. My user is setting up a new app and they need to make a choice.
7. Is it too early to start spring cleaning??
8. Riddle me this - What’s the longest you’ve ever gone without 

sleep?
9. I’m not much use for educational facts
10.It's a pretty surreal feeling when your book is read cover to cover 

by someone in TANZANIA?!?!
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11. Just passed the $10k mark in rev from clients using High Level as my 
prospecting engine.

12. I am ready for the biggest year of my life and there will be no flies on me!
13. The amount of time it took you to get fat, sick, unhealthy, etc... did not happen 

over night!
14. A few people asked me if I also post on Instagram so I've posted the link 

below.
15. The secret alternative to 6, 8, or 12-week group coaching used by the top 1% 

of coaches and consultants...
16. THE BODY MIND AND MARRIAGE CHALLENGE (1ST JAN 2020)
17. I took today off, for Christmas.
18. Yesterday, I had a really powerful phone call that I feel needs to be shared.
19. So you think you can handle a Queen huh?
20. I miss the kittens
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